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BACKGROUND & OBJECTIVES THEORETICAL FRAMEWORK? STUDY FLOW

B ] — I I I Step 1: Translation of content  Step 3: Back-translation Step 5: Application adaptation & Internal Testing Step 7: Final version _
ACTalqe Mobile appllcat_lon on Accep.tance and Think-Aloud Walkthrough
COmmltment Thera py1 avallable N Eng“Sh « 1 trankation into target language « Translate T1 back into English * Modify and refine app . *
(French T1) o New licensed transiator - ‘ . based on user testing (Ts) ’ igma Microsoft Teame
. . . . . * Licensed translator with with expertise in ACT = ',. ".;°’. el ‘_adap, | B _ | & chients) feedback
= Multinational and multicultural increase of mobile expertise in ACT e M Jienm et ke B : l
. . . iy rdle G = A ' ; o Think-aloud ~ * Make modifications and
applications in mental health care? erdion Feecls S o z’m‘m,m"‘“ -&mmmwm oublish the app in app 1 -Week Practice

adaptation process manuscript

’ Figma

Engagement Questionnaire

= Few studies of cross-cultural adaptation of mental
health apps?

= QObesity-Related Behavioral Intervention Trials

(O RB IT) Phase |3: Th'S prOJeCt almS to Cu Itu ral Iy Step 2: Synthesis Step 4: Expert Committee Step 6: Beta-Testing qualtrlcsm
ad a pt a nd tra nSIate A CTaide I ntO F ren Ch " « No synthesis as we have » Establish bilingual expert committee Part A — Expert user testing (ACT therapists) l
1 translation (T1) « Review all versions: original English, French « Recruit French-speaking ACT therapists . .
| Stu dy |nvolved |nte n al beta teStl ng th roug h 1 - ::::::;e:n(c:;)(;zic;::::l:;ed English version : Ev;li:?‘tzeoc:;;a:i:z:ty, conceptual accuracy, artemes, . ultural relevance Sem |-Stru Ctu r.ed I nte rview
wee k n atu ral IStI C use Of tWO F ren Ch -Ia ng u ag e * Ensure ACT principles are maintained and * Measures: pMARS" + open-ended feedback + qualitative questionnaire Micro?ftTeams
prototypes. FIRCHES Mo LT Tt Part B — End-user testing (ACT dlents)
* Evaluate semantic, idiomatic, experiential, » Recruit French-speaking ACT clients
= Following 1-week use, initial feedback gathered S Dnige Tk by Acceptability & Usability
on acceptability, usability, and cultural relevance. * Measures: yMARS" and qualitative content qualtrics™

APP PROTOTYPES

METHODS

Le ciel et la météo

Measures: Data Analysis:
L - Think-Aloud Walkthroughs - DeSCriptive statistics
. . ngn g [ [ 4 . .
B - Acceptability and Usability Questionnaire - Thematic Analysis’
- Engagement Questionnaire
Commencer . . . 56
17 - Semi-structured cultural relevance interview>:
(jzztz::[éaepsh:tri:l:::;z:;::tsz:f Les pensées et les sentiments, comme la Méme les pensées et les sentiments les Essayez de vous élever au-dessus des
comme des bhénomenes otre soi observateur est comme le ciel, uie, varient en intensité, mais ne peuvent plus tumultueux, comme un orage, ne intempéries pour atteindre le ciel, ou vous . - . . . _
météorologiqcljjesF:Jr;ssagers, tandis i:s:nsible atilx chatngemetnts de la Imétél). i pas vous nuire. ’ peuvent vous faire de mal. pourrez observer ce::;ement le temps quil Conceptual EqUivalence ComprehenSK)n (n = “I don't Intel’pret it weird or d|ﬁ:erent|y in French.”
que votre moi profond reste le ciel ’ 5
immense et immuable. . . Of the Metaphors )
@ Description détaillée @ Précédent Suivant Précédent Suivant Précédent Fin Imagery (n — 6) “Same imagery, same thought process."
e ——— S C— — — e ——— Cultural Resonance of Visuals (n=4) “Now that you are saying it, I'm thinking, because [of] the
Pluie (RAIN) the Visuals and character, one could be reminded of Caillou.”
Metaphors
Metaphors (n = 4) “I've definitely heard, people say removing yourself from
the emotions, like separating yourself from the
\; emotions.”
Naturalness and Clarity Naturalness (n=6) "l didn't think of it as translated, no.”
Commencer
of the French Language
Clarity (n = 6) “It was clear and easy to follow.”
Disruption of the ‘| was wondering why it was called rain if it was in
Naturalness (n=3)  French.”
Cet exercice nous apprend a faire de la Reconnaissez ce qu'il se passe. Autorisez le sentiment & &tre tel qu'il est. Investiguez ce sentiment.
place aux pensées et aux sentiments
omplexes fo ] en econnalssant aue précédent suivant Précédent Suivant précédent Fin Précédent Suivant Universality of the Visuals (n = 6) “| think it's super clear and it's not made for a specific
contrélent pas. . Concepts used in the CUIture or anything.”
Exercise

Metaphors (n = 2) “‘Everybody knows what the sky is. Everybody knows
what the weather is.”

Limitations of the “That outfit is something more western definitely.”
RES U LTS D ESC RI PTIVE STATISTICS Universality (n = 2)
Broad Accessibility Across Age “l think these specific exercises, particularly, are not very

prone to age effects.”

Participants Engagement Questionnaire Across Demographic  Groups (n=6)
Groups

Characteristics m Skv & Weather Across SES (n=95)  “l don't think there's going to be any difference in how it's
Age M=2933 SD=1546 y going to be received by any SES groups in that way.”
Ethnicity 66% European

33% Native Speaker, Mean 1.73 1.91 CONCLUSION
Profiency in French 33% Bilingual, 33%

intermediate SD 2.69 2.59 = ACTaide prototypes were positively rated both for acceptability and usability.

o o = Prototypes demonstrated high level of cultural relevance.
Acceptability and Usability Range 0-10 0-10

= This cultural adaptation phase = key ORBIT refinement milestone and

Questionnaire Histogram | |
informs areas for improvement for next stages:

Q1: How usable is the app prototype overall? . . . Get
5 - 1 = Not usable at all: 5 = Very usable] > Beta testing with ACT therapists Involved!
> Beta testing with ACT clients
4- Q2: How acceptable is the content? References
% [1 = Not acceptable at all; 5 = Very acceptable]
v 3 _ = |nterested in translating,
S Q3: How clear and easy to understand is the text? adapting, or testing
E ] [1 = Not clear at all; 5 = Very clear and easy to understand] ACTaide in your language
_ or cultural context?
Q4: How well does the text support the images?
H [1 = Not well at all; 5 = Very well] - Contact us ===)>
_ _ To collaborate and help
0 - n n an o o Q5: What is your overall rating of the app prototype? expand access to ACT-
Questions [1 = Very negative; 5 = Very positive] based digital tools.
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